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THE SOCIO-ECONOMIC ASPECTS OF
THE FISHING COMMUNITIES
OF LAKE VICTORIA, UGANDA
INTRODUCTION
Fishing communities are critical to the management of
the fisheries resources.They therefore need to
understand their socio-economic characteristics in
relation to their quality of life and response to fisheries
resource management.
A baseline survey of the fishing communities was
conducted in 2005/06 as one of the main studies under
the Socio-economic Research and Monitoring Working
Group on Lake Victoria. The overall objective of the
survey was to provide a deeper understanding of the
broad socio-economic characteristics and well being of
the different stakeholder groups immediately dependent
on the Lake Victoria fisheries. An understanding of socio-
economic status of the fishery primary stakeholders, who
include fishers, artisanal processors and traders, is
essential for any sUbsequent periodic evaluation of
development. During the survey, a total of 1,235
respondents were interviewed, at 34 landing sites in all
the Ugandan districts on Lake Victoria.
The purpose of this fact sheet is to provide information
on the fish landing beaches, people involved in fisheries.
their livelihood activities and facilities available to them.
Survey Findings
• Characteristics of Beaches
Beaches on Lake Victoria can be distinguished between
Nile perch beaches, tilapia beaches, mixed beaches and
mukene beaches. The beaches were defined based on
the Frame SUNey data of 2004 by the species principally
targeted by the crafts.
Nile perch is landed by fishing and collector boats and
traded fresh at most beaches. Smoking is the most
common method for processing Nile perch at most
beaches. Salting and sun-drying of Nile perch is
practiced on limited scale.
Fresh
Nile Perch
ready for
sale at a
landing
•
Tilapia is landed by fishing boats at most beaches
but also by collector boats at a few. Smoking is the
main processing method for tilapia but it is also salted
and sun-dried. Mukene is fished and landed within
selected beaches and mostly sun-dried before sale.
48 Average, highest and lowest prices of
fresh fish traded at the beaches (Shs)
Whole 111apia
908
1,295
728
Basin of
Mukene
4,000
4,600
2,308
There are more people making a living from
procesing and trading fish at mukene beaches than
other beaches (see Table 2)
Mukene sold in a market
by mostly the women
~ Average number of people making a
living from fishery activities by beach
types
9
14
17
Mukene
8
11
TIlapla
11
9
6
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There are people employed in repairing or making
fishing boats at 88.2% of the beaches and in repairing
or making fishing gears at 85.3% of the beaches
surveyed.
• Social Facilities
At most of the beaches, the dispensaries are located
within the Sub-county, followed by those beaches where
the dispensaries were within the village (Table 3). Sub-
counties are usually within the reach of communities,
so the dispensaries could be considered to be
accessible, with respect to distance. At most of the
beaches, the clinics were within the villages (66.7%),
followed by the beaches where the clinics were in nearby
villages (Table 3).
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This shows that they were within the reach of the
stakeholders, with respect to distance. However, the
hospitals serving most beaches were located at the
district level (61.9%), followed by beaches where they
were at the Sub-counties. Only 9.5% of the beaches
had hospitals within their villages (Table 3).
_ Location of the nearest dispensary,
clinics, hospitals
Percentage
Dispensary) Clinic Hospital
29.7 66.7 9.5
22.2 20.8 4.8
40.7 8.3 23.8
-~.
.. 7.4 4.2 61.9
100.0 100.0 100.0
Within this village
Another village nearby
~
The dispensaries serving most of the beaches were
operated by Government (85.2%) followed by private
medical establishments operated for profit (Table 4).
However, it is known that the services from Government
dispensaries are not always effective, so they may not
be getting the best medical services. Concerning the
operators of the clinics, at most beaches they were
operated privately for profit (95.8%) (Table 4). The
hospitals serving most of the beaches were operated
by Government hospitals (84.2%) (Table 4). However,
services at Government are often said to be poor.
__ Operators of the dispensaries, clinics
and hospitals
Government
- -----y-- ---:=l
Volun~ary 'Agency t
Percertage
Dispansary) Clinic Hospital
85.2 84.2
3.7 42 15.8
11.1 95.8
-
100.0 100.0 100.0
• Primary and Secondary Schools
At most beaches, the primary schools were located
within the village (58.6%), while at others they were in
nearby vHlages (Table 5). This shows that for most
beaches the schools were reasonably close for the
children to attend. For most of the beaches, the
secondary schools were within the Sub-counties (39.1 %)
(Table 5).
__ Location of the nearest primary and
secondary schools
Percentage
Primary Secondary
58.6 21.7
27.6 26.1
13.8 39.1
00.0 13.1
100.0 100.0
• Characteristics of Fishers
Ethnic groups
Fishers on Lake Victoria come from different tribes but
the majority are the Baganda (40.2%), followed by the
Basoga (15.1 %) and the Samia-Bugwe (12.7%).
_ Distribution of respondents by tribe
Most fishers were
born in districts other
than those where they
operate. This reflects
the high migration
among fishers,
which is a livelihood
strategy as well as
an issue of concern
for their stability
and development.
•••" Percenta....ge ---,
40.2%
15.1%
3.6%
0.6%
3.2%
12.7%
1.6%
2.4%
0.3%
20.3%
100.0%
Birth places of Respondents
Men have dominated among boat owners, crew,
processors, traders and other related activities. The
majority of people in the fisheries are married (71.7%).
However, there is a large proportion of single men,
especially among the crew members. There are also
significant proportions of separated and widowed people
at the beaches.
Birth Place
• Marital Status
~
Marital
status of
respondents
Percentage
8.6%
3.2%
2.9%
19.9%
62.4'S!c,
3.0%
"100.0%
Percentage
21.4%
71.7%
4.9%
2.0%
100.0%
• Age of Respondents
A large proportion of fishers is of the age group 19-29
years (45.3%), followed by 30-39 years. Crew members
represent the youngest group (82%).
• Educationals~tus
Most fishers did not complete primary education (43.0%)
and quite a few had no education completely (13.3%).
Considering gender aspects, the women are the less
educated as compared to the men. Most parents have
children in primary school but only a few have them in
. secondary schools and tertiary institutions.
Educational status by category
of respondents
• Housing conditions
The majority of fishers (91.7%) own houses. Most of
these own semi-permanent houses (35.6%) followed by
temporary houses (32.5%) and lastly permanent houses
(23.6%). Those who do not own houses sleep in rented
houses, with friends or in the open.
TypIcal
housing
pattern at
a landing
site
• Asset ownership
Many fishers (60.7%) own land on which they construct
houses and grow food crops. Only 25.0% of the fishers
own cows. The level of animal rearing is low, attributed
to the concentration on fishing and absence of grazing
land. Bicycles are the main means of transport owned
by many fishers (42.0%), p' rticularly boat owners and
traders. Generally, fishers do not own vehicles.
Very few fishers (0.6%) own fish ponds, which are not
even put to use. None of the fishers practices fish
farming. The low level of aquaculture is attributed to the
lack of skills and the large capital outlays needed to
start fish farming.
GIll Cows Bicycles Vehicles Fishonds25.0% 42.0% 1.4% 0.6%
Ownership 75.0% 58.0% 98.6% 99.4%
of Assets. 100.0% 100.0% 100.0%
• Financial assets
Fishers save only small proportions of their daily
earnings. For those who do, they do not save their
earnings in secure and profitable ways. Very few have
bank accounts.
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• Livelihood activities
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2.30
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1.95
Diarrhea
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Typhoid
HIV/AIDS
I Mean I
Malaria 4.07
Bilharzias 1.92
Tuberculosis 1.81
Convulsions 1.83
Many of the fishers (21 %) rely on incomes from boats
and gears throughout the year. Fish trading and
processing contribute significantly to a number of
households (29.1%). Net making and repair is a poorly
practiced activity among fishers with only 6.2% of them
involved. Boat building and repair is practiced by 4.7%
of all the fishers but only 2.8% carry it out throughout
the year. Some of the fishers (2.3%) rely on incomes
from trading in food commodities, which they supply to
fishing communities.
This fact sheet is from the National Fisheries Resources
Research Institute (NAFIRRI) through the
Implementation of the Fisheries Management Plan (IFMP)
Project financed by the European Union.
• Food consumption
Most respondents (59.7%) reported that they always had
enough to eat (Table 14). Only an insignificant proportion
(0.1 %) reported that they never had enough food.
For most respondents, the main source of drinking water
at home is the lake (49.3%) (Table 13). Piped water,
shallow wells and springs or rivers are among the
sources that followed. There are also several
unclassified sources reported, mostly mineral water
packed in plastic bags or bottles. The reason for use of
packed water is that fishers often do not have time to
boil their own drinking water, or they mainly take water
while having their meals at the restaurants which prOVide
drinking water as well. Others do not trust other water
source like the piped water and the lake.
• Health issues
Number of
persons in the
household
who suffered
infection in the
last year
Malaria, bilharzia, HIV/AIDS and diarrhea, among
other diseases affect the health of fishers. The
average size of households was 6.
..
I Sou.,.. I
Lake 49.3
The main Shallow Well 9.1Piped/tap 10.4
source of Spring/river 9.0
drinking water Other 22.2
at home Total 100
GIll Ownership of bank accounts
BOil Crew Fish Processor Others0WMte Members or Trader
12.6% 4.6% 10.5% 10.8%
87.4% 95.4% 89.5% 89.2%
100.0% 100.0% 100.0% 100.0%
How often the
respondents and
their households
got enough food
to eat
• Information and Communication
.~.
Most of the fishers (64%) listen to the radio for
information every day. However, 17% only occasionally
listened and others never listened to radio. Some of
the fishers who own radios cannot listen daily because
of busy schedules of work while some of those who
do not own radios are still able to listen from
neighbours or from public places like bars and
restaurants. While ownership of radios should be
encouraged, listening from public places is also
important. The majority (64.3%), however, do not read
newspapers at all.
• Fisheries management
Most of the beaches have resident or visiting fisheries
staff. However, some fishers (13.9%) reported that
their beaches are never visited by the staff. The most
common information received from staff is on fishing
gears, methods and minimum size of fish to be
harvested. The least information received is on fish
business management.
• Fishing assets owned
Most of the boat owners (82.5%)
own one boat. Most boats (78.1 %)
are manually propelled and only (16.1 %)
of them have outboard engines. Majority of
the fishers own nets and hooks as fishing gears.
Majority of the fishers (76.9%) were not members of
any fishermen or traders organization. Some of the
fishers (1.2%) did not understand the roles of the
Beach Management Units (BMUs). Many of them
(72.5%) were not even members of the BMUs at the
time of the survey.
• Recommendations
• More social facilities especially medical and
education should be set up close to the fishers either
within the village or Sub-county.
• There is need to strengthen the capacity of BMUs
to mobilize fishing communities, manage and
implement fisheries management measures and
regulations.
• Educational facilities at the landing sites should be
improved to attract more children to study instead
of participating in fishery related activities.
• Financial institutions should be encouraged to reach
out to the fishing communities and teach them skills
in saving and how to access credit.
• There is need to strengthen other activities like
poultry and fish farming at the beaches to
supplement fishing as a source of livelihoods.
